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WELCOME
A space well designed makes all the difference.   
You experience it in every fibre of your being. It can 
comfort, evoke, excite and ground you, inviting you to 
harmonise, or just simply be. A well designed space 
articulates your identity.

The Interior Collective – COLL. was founded in  
The Netherlands to represent the best talent in the 
industry and to provide its clients with access to a 
top selection of interior architects. Offering creative 
consultancy, COLL. helps its clients both in the private 
and business sector to find the perfect solution for their 
projects, guaranteeing superior service and a flawless 
process from start to turnkey delivery.

To create an environment that feels natural, intuitive 
and personal, it takes attention, integrity and expertise. 
Perfection knows no compromise. Only commitment.

 
The Interior Collective – COLL.



The Interior Collective – COLL. is an interior design agency providing clients  
both in private and business sectors with access to a top selection of interior 
architects. COLL. guarantees superior service, consultancy and exclusivity  
to realize projects at the highest possible level, from start to finish. A group  
of interior architects who share a passion for the profession and an ambition 
to elevate the art of interior architecture, The Interior Collective members are 
specialised in interior architecture and design, but also in exterior, landscape, 
styling, product and furniture design.
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       The only duo in this line-up operates 
with the combined power of three. Uniting their exten-
sive experience in interior design, Bertel Grote & Jeroom 
Jansen joined forces in 2010, founding design studio 
Grand&Johnson. Today Grand&Johnson has grown  
into an intimate team of all-round designers. A design 
studio focussing on precise attention to detail to realize 
projects for both private and commercial clients, 
Grand&Johnson’s strength lies in designing and realizing 
complete overall concepts.

 Every Grand&Johnson design is a marvel to behold. Layout, light, colour 
and materials are all used in a way to create projects that feel tranquil while 
displaying a strong interplay of lines, aesthetic and functional at the same time. 
All projects are fully customised, as unique as each specific client, who forms 
the starting point for every project. This customised way of working enables 
Grand&Johnson to reinforce the positive aspects of a building. Everything down 
to the last detail is well thought out and created exclusively from high quality 
natural materials. 

 Grand&Johnson’s signature style manifests itself in well-balanced, 
timeless interiors, distinct contrasts and beautiful layering within the different 
spaces. The selected materials create a rich ambience, making each seperate 
space a marvel, the combination of which forming a consolidated unity. 

 A subtle interplay between contrast and balance leads to designs 
quintessentially defined by atmosphere. Never facile and always full of depth 
and details, in Grand&Johnson’s designs, the unexpected becomes possible. 
These designers are original, daring and timeless, changing perspectives and 
thinking outside the box, creating sleek designs with warm accents. Their use 
of colour is subtle; used specifically to create depth and to make an interior 
exciting, the colour nonetheless never taking precedence. The right lighting 
plan gives an interior a luxurious feel in a very discrete way. The focus is on the 
senses; everything, from fragrance and music to light and materials has been 
thought about, and all this is accomplished in a sincere and well-balanced way.
Grand&Johnson works with many partners, all of whom are passionate about 
their profession. The perfect design arises from the interplay of everything and 
everyone involved, in which all details come together to form one consolidated 
unity. A design with a story. 

 In their concept store in Amsterdam, Grand&Johnson showcase the 
boundless possibilities, including their product designs. Each and every one 
of which a beautiful item and just that little bit different. A small world in itself, 
everything is created to pull you into their story, so you can truly experience the 
possibilities and use your senses to feel what suits you. To make you marvel.

When all that is superfluous is omitted, 
perfection arises.

What would be Grand&Johnson’s ultimate design challenge?
“We have already designed a hotel, but a yacht is still on our wish list. It would 

also be fantastic to convert a grand building like a factory or church into a 
residential home. A wonderful challenge to convert a building not originally built 

with a residential function into a true home with human dimensions. In those 
sort of projects, your creativity is called upon in a different way.”
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       Osiris is an all-round designer who 
has been pushing the limits of design ever since he first 
graduated. He has proven himself as a product designer 
of not only furniture but also home accessories and even 
handmade silver jewellery. Due to the diverse nature of the 
projects he undertakes, which consist of private homes as 
well as commercial projects, Osiris Hertman Studio’s team 
currently consists of not just architects and interior 
designers, but product designers as well. 

 Starting out, Osiris mainly worked on commercial design projects such as 
showrooms, restaurants and hotels. His creativity started manifesting itself very 
early on; in the second year of his studies, Osiris created the definitive design for 
Kinki Kappers, which is still used to this day. 

 Eleven years ago, Osiris started widened his expertise to include private 
homes. His interior vision is trendsetting. Due to his many projects worldwide, 
he knows what is going on in the international new construction market, from 
Curaçao to Monaco to Ibiza. He is well informed of all new technical innovations 
and incorporates the latest gadgets into his concept as a matter of course. This 
way, he effortlessly turns a shower into a wellness space, a fitness device into a 
home gym and a TV into an actual home cinema experience.

 His background in product design is reflected by the large amount of 
detailing and custom-made objects in each of his interiors. In every project, 
Osiris works with handcrafted materials, which he either imports or has made 
directly on location by specialised craftspeople. This high level of detail requires 
exceptional manufacturers and carefully selected craftspeople with whom Osiris 
works closely over extended periods of time. Materials from all over the world, 
such as wood from Austria, loam from Italy, hand-forged copper from Indonesia 
and ceramic pots from Belgium, are brought together into one unique Osiris 
design. The majority of all design pieces are handmade and express his ideology 
of elegance, beauty and craftsmanship.

 Each project kicks off with an in-depth interview – sometimes requiring 
several sessions – in which Osiris asks his clients about everything concerning 
their wishes and dreams to their passions and hobbies. After these sessions, 
Osiris is able to draw a very accurate profile of the client, on the basis of which 
he creates a total design in one go. Whereas clients are not directly involved in 
this design process, they are of course engaged when it comes to the subsequent 
presentation of the different components. Osiris truly caters to the client and he 
considers the ability to really listen to them as a distinguishing feature.

A good interior is like nature  
– it gives you peace of mind.

What would be Osiris’s ultimate design challenge?
“After designing two luxury daysailers for Wajer and Vanquish, I would love  

to design the complete interior of a super yacht sailboat,  
including everything from the deck to custom-made stairs.”
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       The most experienced designer in 
this line up; Kees Marcelis has been working in the field 
of architecture, interior and design for over thirty-two years. 
He studied Interior Architecture at Utrecht University 
of the Arts and subsequently started his own interior 
architecture firm. Today, Studio Kees Marcelis has  
grown into an established team of architects and designers, 
awarded with several prizes for interior, architectural  
and product design.

 From interior design, Kees is turning ever more into the direction of 
exterior design, working on large architectural projects. Always remaining true 
to his origins, he consistently designs from the inside out. Striving to approach 
projects in a holistic way, he includes all aspects of architecture in his designs. 
With his firm, Kees creates a variety of designs for both the commercial and 
private sectors in the Netherlands and abroad. A fixed team of specialists in 
the field of architecture, interior design, landscape design, product design and 
sustainability work together on each project.

 Even though translating the client’s wishes is more important than 
leaving his own mark, Kees Marcelis has managed to develop his very own 
individual style over the years. This is characterised by the exceptional simplicity 
discernable in his strong lines and specific use of colour and light. His designs 
exude tranquility, strength and character, feeling warm and sleek, with great 
attention to detail.

 
 Kees always works from the principle of listening carefully and putting 
himself in the client’s shoes. He truly gets to know his clients and values personal 
contact with them, because he wants to see them reflected in everything. By 
asking questions that are fundamental to the design and paying close attention 
to the client’s perception of the world, Kees examines the various possibilities.  
At the start of a project, Kees and his client sit down together, Kees sketching 
away, giving the client the opportunity to give direct feedback which Kees then 
processes immediately. Within four to five hours, he is able to create rough 
sketches of a house and the client can decide whether or not to proceed. 

 This architect has a unique world view, which he enjoys sharing with 
others. He believes one is able to see so much more when only taking another 
perspective. With his keen eye for detail, Kees Marcelis is able to discover 
something special in the seemingly mundane. It just depends on the way you 
look at things and what you focus on. He brings others into his dream, making  
it their dream as well, taking the road less travelled and thinking outside the box 
in order to surprise his clients. This often gives rise to the most ingenious ideas.

Beauty is in everything around us.  
It is up to us to recognise it.

What would be Kees’s ultimate design challenge?
“A crematorium has been on the top of my bucket list for some time now.”







REMY
MEIJERS
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       In 1995, Remy Meijers graduated 
from the department of Architectural Design: Interior 
and Furniture Design at Utrecht University of the 
Arts, where he learned to bring his designs down to 
the essence, giving a face to tranquility. This became the 
basis for his interior design agency, which he founded in 
2000. Initially working with a partner, in 2003 he made 
the well-considered decision to continue alone, under his 
own name. Since then, Remy has made a name for himself 
executing several high-profile projects, concerning both 
private homes as well as companies and hotels.

 Stripped down forms, relinquished of all frills, interiors reduced to 
the pure essence of the space. This is the best way to describe Remy Meijers’ 
work. No frills, no noise. His designs are characterised by tranquility, 
simplicity, beautiful clear lines and a minimal use of colour, negating all 
excess. Comfort and experience are expressed through rich materials and 
fine detailing. Furniture and accessories designed by Remy play an important 
role in his interiors, whether as part of the Remy Meijers Collection or through 
collaborations with leading brands.

 Remy Meijers works without a studio team and is solely responsible for 
all his interior designs. This is a conscious choice, as it means that each client 
gets to sit down with the designer himself and receive his undivided personal 
attention. For this reason, Remy only accepts a limited number of assignments  
at a time, and only in case all the parameters feel right and a mutual click exists.  
A careful and extensive intake procedure is of the utmost importance for this.

 The interior architect only works on overall concepts, handling everything 
from the broad outlines down to the finest details, from the plot down to the 
bathroom towels. He likes complex architectural conversions, in which he does 
not shy away from major structural interventions, these nevertheless not being 
an end in themselves. The solutions always originate from the interior needs. 
When routing, incidence of light and sightlines are taken as starting points, a 
building automatically takes shape. The outside environment is incorporated 
into Remy’s designs as well, making the final result a perfect reflection of his 
vision. It is of great importance to Remy Meijers that everything fits together just 
right and all elements are perfectly in tune with one another. He is meticulous 
and precise, and does not like coincidences, therefore ensuring that the entire 
process is perfectly streamlined. As a result, the client only needs to be involved 
in the fun aspects of the complex construction or renovation process. The 
relationship with the client is important for Remy, he wants to know who the 
resident is and really dives into the client’s world. Sincere contact is essential 
for this. Remy Meijers’ designs start from the idea that all the elements should 
be perfectly attuned to one another. Because architecture and interior as well 
as furniture form an inseparable whole in Remy’s work, his interiors feel 
almost self-evident, as if they have simply always been that way. It is only when 
everything is exactly right that simplicity leads to elegance.

If the solution you require does not exist, create it.

What would be Remy’s ultimate design challenge?
“The interior of a Michelin restaurant, a yacht and a nice five-star hotel 

are all on my bucket list.”
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       Since setting up his design studio 
in 2007, Herman has worked for clients at home and 
abroad, among others in England, Russia, France, Germany, 
Spain and Estonia. His studio is responsible for the entire 
architectural and interior design process, including 
supervision, in order to achieve a fantastic end result. 
Herman’s strength lies in his attention to detail, all of which 
have to be just right in order to achieve one aesthetic and 
harmonious whole.

 Herman’s interiors truly revolve around the residents. He learns about 
his clients and their wishes in order to conceive a creative, practical and 
harmonious environment. This means creating interiors in which residents 
genuinely feel at home, completely fitted with all their personal wishes.

 For Herman, designing a house and interior means going on an 
adventurous journey with his client. Along the way, the design process takes its 
definitive shape, obtains its ultimate atmosphere and the final result is created 
based on joint conversations. In the process, Herman tries to surprise his clients 
in his choice of design and materials, all the while staying close to their own 
personal wishes.

 A lot of time and attention is devoted to the actual layout of a house. The 
different spaces are designed in the most optimal dimensions and proportions 
so that they can be used to their full potential. Spaces should provide a sense of 
intimacy while at the same time being connected in a natural and open way.

 Herman’s interior designs are an intricate interplay of architecture, 
furnishings, colours and materials, including of course, an excellently thought 
out lighting plan.

 For Herman, a house must essentially be liveable. The kitchen has to be 
primarily practical; suitable for having breakfast or a pleasant conversation 
while cooking. The interior has to truly suit the way residents live and want 
to use the house. Colour is very crucial for the character of the house, as it 
can make a space more open or, on the contrary, warmer and more intimate. 
Herman’s immaculate choice of exactly the right materials and accessories 
adds the perfect finishing touch. The right window coverings, rich comfortable 
rugs, beautiful stylish vases and freshly coloured cushions create the ultimate 
cohesion, comfort and harmony in an interior.

Harmony as a guiding principle.

What would be Herman’s ultimate design challenge?
“I would love to design a hotel one day. It would be fantastic to design  

a unique, international and warm interior, with plenty of opportunities  
to design surprising and extraordinary spaces and elements.”
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       This talented designer creates 
high quality interiors and exteriors in the Netherlands as 
well as abroad. His projects stand out because of their 
warm, luxurious and international feel. All his projects are 
unique and complete works of art, real marvels to behold. 
Patrick also creates exclusive interior products such as 
lamps, tables and cabinets. To evoke a true all-round ‘feel’ 
of his projects, he has developed a special house fragrance.

 Patrick Russ started his career in Amsterdam at the age of twenty-two. 
Sixteen years later, in 2011, he founded Patrick Russ Luxurious Design. Since 
then he has executed many international high-end projects in India, Sint 
Maarten, Dubai and Monaco, amongst others. He is currently working on an 
1,800 m2 residential project in the South of France as well as on the exterior and 
interior of a beautiful villa with some acres of land in the Algarve in Portugal.

 This passionate designer works on the basis of an instinctive click with 
his client. For each new project, Patrick puts together an allocated team of 
professionals with the right specialists for the job. In this flexible way, each 
project is structured exactly as required.

 Patrick only works on a select number of high-end projects each year, 
because he lives by the rule that every project deserves and receives his full and 
undivided dedication. Designing and overseeing every detail in a project requires 
a lot of energy, and it is this dedication that is the strength of his work. 

 Close contact with the client is important in this kind of working method. 
Patrick listens and observes, demanding the utmost from himself and his 
team in order to truly realize the interior dreams of his clients. Everything is 
extensively and repeatedly scrutinized before approval. The materials to be used 
are examined on location a number of times throughout the day, to see how the 
changing light affects and makes the most of the selected colours and materials, 
in order to create the ultimate end result. Patrick always manages to surprise 
with the way he employs emotion in his atmospheric designs. Searching the 
limits of possibilities, he loves to play with light, giving an interior something 
extra and filling a space with energy. He also examines the collections and  
works of art already in his clients’ possession in order to incorporate them, 
making them truly come into their own within the new design. In this way,  
the design always becomes the personal property of his clients. His work is not 
characterised by consistency, but is personally calibrated. Patrick’s signature 
style reflects his international experience and can be found in his specific way 
of detailing, the warm colour combinations, lighting and wide range of natural 
materials. Each project is completely customised, resulting in a luxurious 
interior with plenty of balance and exactly the right energy.

Never a dull moment.

What would be Patrick’s ultimate design challenge?
“My grandfather was a sailor, so I feel a connection with water. Therefore it would 
be an amazing challenge to design the interior of a super yacht, but a Los Angeles 
mansion comes as a close second. I’m attracted to these kinds of projects, because 

there’s a feeling of boundlessness involved, both on water as on land.”





Project in collaboration with Pieter Laureys
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       Roelfien Vos, award winning interior 
designer, works internationally for both residential and 
hospitality sector. Up until 1986 she lived in Germany, 
where she completed her education. After having 
acquired experience in a variety of commercial positions, 
she started her career in 1999 as an interior designer 
and the co-founder of ‘De Blauwe Kamer’. In 2010 she 
continued the eponymous design studio as the owner and 
founder of Roelfien Vos Interior Design & Architecture. 
Today, the studio has grown into an international team of 
interior designers and architects and she has built up an 
impressive global portfolio of exclusive design projects. 

 Like no other, Roelfien has the capability to move to the rhythm of her 
clients. Her deft ability to precisely grasp her clients’ wishes and needs, puts her 
in a perfect position to create designs that truly reflect her clients’ personalities. 
The projects she creates genuinely reflect the owner’s identity; a result of 
working with the client as the ultimate starting point. This makes each exclusive 
design completely unique and intimately personal. Where one project might be 
colourful and exuberant, the next can be more composed and serene. 

 All elements in the interior concept are carefully designed and sketched 
out. In the studio every detail is attentively taken into consideration. Making sure 
the interior wishes are taken into account from the onset, she starts considering 
these very early on in the design process. Every single design up to the final 
styling detail is overseen and supervised by Roelfien before it is approved. 
All this in order to ultimately arrive at the perfect end result.

 Her signature style is characterised by a perfect balance of distinctive 
textures and meticulous layering. This culminates in an eclectic mix of classic 
and contemporary design, global finds and custom-designed creations, with 
great attention to detail. Creative in her use of diverse materials, lush colours and 
rich structures, Roelfien merges multiple style elements, letting them interact 
with one another as well as blend together. Objects of emotional value such 
as particular heirlooms, works of art or valuable belongings are incorporated 
seemingly effortlessly into the interior. Subtly combining different styles and 
details this way, she conceives interiors which truly express the client’s identity.
 
 With a great eye for the most exclusive finds, Roelfien is able to create 
spaces that stand out and radiate exclusivity and luxury. Her aesthetic 
judgement leads to interior decisions characterised by a perfect set up 
interior plan that stands out in its elegance and refined taste. Roelfien has an 
international background which allows her to have a good understanding of 
various cultures and diversity. The portfolio of Roelfien includes major projects 
where accurate planning and professional project management is required. 
Roelfien works efficient and according to a scheduled plan and budget.

The goal in interior design is to create 
the poetry of a space.

What would be Roelfien’s ultimate design challenge?
“I would love to design an exclusive boutique hotel in a special location, where 
the client requires an outstanding design concept. It would concern a project 

from the initial design request onwards, where I can use every aspect of 
my creativity in the process.”
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       From early on Jeroen van Zwetselaar 
established major residential projects together with his 
team, building interiors and total architectural concepts 
around the world. Spaces and private homes that reflect 
a personal story. Pushing the boundaries to set the design 
limits each time to a next level is what characterises him. 
He loves to work with honest natural materials. Natural 
stones, leather, wood and steel in its purest form. His 
designs are raw and refined at the same time, architectural 
lines are of central importance in the designs, both in an 
aesthetic as functional way. 

 Different from the interior but equally essential to understand a complete 
space, is the location and its surroundings. Connecting the origins of a building 
with contemporary elements in a flawless way is what makes his work of the 
best possible quality. His narrative is being close to your core values of life, 
to nature and the origins of a building.

 This interior architect recognizes that there are always underlying 
meanings, trying to find the authentic perspective on life. Therefore, the 
foundation of each residential project starts with exploring the clients deeper 
wishes and dreams. Challenge them, dare to live by their own vision of life.  
To fully grasp someone’s personal habits, rituals and lifestyle, Jeroen pays  
close attention to the process with his clients. Which he carefully envisages  
in the designs. 

 Jeroen is fond of old structures, restoring existing heritage to the building 
and finding the right balance between interior and exterior. One of his strengths 
is interweaving architectural challenges with reflecting personal elements. 
He creates from his soul and besides being an interior designer he works as 
an autonomous artist as well. He always incorporates this side of him into his 
applied designs. In that way each new project has a strong, unique signature. 

 This designer makes a case study of the client’s core values in life. Every 
design is focused on their personal story, translated in the ultimate living space 
for them.  

 Studio Jeroen van Zwetselaar has been extensively recognized in the 
press, with architectural awards. The studio’s work has been published in  
The New York Times, Elle UK, Elle Decor, Bēhance, Design Milk, FRAME, 
dezeen, Plataforma Arquitectura, AN Shopfittingmagazine, Revista 
Internazionale and more.

Because true design is a place 
you want to live in, for infinite time.

What would be Jeroen’s ultimate design challenge?
“Definitely a cliff house in Sydney.”
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Grand&Johnson for Grey7
GJ001 — LOUNGE CHAIR, 2018

Creativity is an unstoppable force. Working on high-end projects on a daily basis 
means designers want nothing but the best for their clients. No concessions, no 
near-perfect, and if they cannot find the best, they simply create it themselves.

Exemplifying the designers’ eye for detail, pursuit of perfection and endless 
creativity, these products are all eye-catchers. Even the seemingly sober designs 
have been intricately contemplated and thought out. It’s no coincidence that 
these designers are in demand, with many parties eager to work with them. 
As befits them, they are real jacks-of-all-trades, working in fields from furniture 
to sanitary, lighting to carpets and fragrances to accessories.
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Osiris Hertman 
CONE DOOR HANDLES, 2020

Kees Marcelis
STONE COFFEE TABLE, 2011



Remy Meijers,
NOSARA, 2012 

Herman Peters 
PEARL, 2021



Patrick Russ 
MAVERICK, 2020

Roelfien Vos
FLOOR JEWELS, CARPET: FLAWLESS (GREY), 2020 



Jeroen van Zwetselaar 
SJVZ ROCKIN’ DESK WALNUT/ STEEL01/ 2020
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